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Built digital archives for This Old House Magazine
« 22 years of This Old House magazine
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 Ability to search and save in your personal library
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EVENTS &
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« Live Q&A sessions with the TOH
crew

« Exclusive member-only events




DEALS &
DISCOUNTS

e Exclusi
e Partner wit

 Significant saving



MEMBER COMMU
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LAUNCHED MEMBERSHIP JOINS PRICE POINT

2017 100,000+ $96
“The TOH crew showed
us heow to §oeit ai)dohcfw S U M MARY

to do it right. Becoming
an Insider was a no-
brainer!”

Bundled and Repackaged Existing Assets Program Elements

Insiders receive exclusive deals, giveaways and | | |
special offers from partners, VIP treatment at This Old House Video Archive Access

member only events and member-only content. Live Demonstrations

- Andy & Marge, lllinois

Targeting Audience Insider Q & A with the Pros

The premium priced insider program targets Tips, Tricks, and Ideas

the This Old House brand’s existing audience, . .
enabling marketing through lower cost Project House Wrap Parties
channels such as email - lowering CPAs and VIP Access and Discounts
increasing lifetime value of its audience.

New audience segments are marketed via the
App stores, paid social, search and
partnerships
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